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Tourism Tropical North Queensland 
(TTNQ) is Tropical North Queensland’s 
regional peak tourism marketing and 
development organisation.  A private, not-
for-profit company owned by our 500+ 
members, TTNQ is the largest regional 
tourism organisation (RTO) in Australia.   
 
Our professional team drive activities to 
attract visitors to Tropical North Queensland 
and increase its international and domestic 
profile by targeting key consumer and trade 
segments with a dynamic mix of marketing 
strategies.  At the same time, we work in 
collaboration with our members and Tourism 
Queensland to promote the unique visitor 
attractions of our region.  

We are proud to have worked with the 
support of our members to grow the region’s 
tourism industry from a small base of 50,000 
visitors a year to over two million.   

WHAT IS TTNQ? 

 

OUR MISSION 

This has created over 26,000 jobs and injects over  
$2 billion a year into our regional economy. 
 

TTNQ also advocates for our region’s tourism 
operators, lobbying all levels of Government on 
issues affecting tourism to protect the best interests 
of our industry and our members.  We are proactive 
and committed to ensuring that the business 
environment in which we all operate is truly 
sustainable. 
 

Your support of the Tropical North’s tourism 
industry and TTNQ is extremely valuable and we 
look forward to welcoming you on board as a 
member.                Rob Giason - CEO 

TNQ Fact… TNQ 
welcomes more than 
2.2 million visitors 

each year: 37% are 
overseas arrivals with 
the remaining 63% 

being domestic  
Australian visitors. 

TTNQ BOARD 

OF DIRECTORS 

GROUP DIRECTOR  
MARKETING 
David Rose 

DIRECTOR DESTINATION 

DEVELOPMENT 

John McIntyre 

ACTING DIRECTOR 

SALES & MARKETING 

(CRCB) Johanne Flynn 

DIRECTOR CORPORATE 
SERVICES 
Andrea Fogarty 

MANAGER MEMBERSHIP 

DEVELOPMENT  
Emily Beresford 

CEO 
Rob Giason 

Marketing & 

Communications 
staff 

VIC staff 

CRCB staff 

Finance & corporate 

services & IT staff 

TTNQ Organisational Structure 

 To grow sustainable tourism 
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THE TROPICAL NORTH QUEENSLAND MARKET 

Tropical North Queensland's key international markets are: 
• Japan 
• United Kingdom and Ireland 
• United States and Canada 
• China and Hong Kong 
• Germany 
• New Zealand 
• Canada 
• Ireland  
 

Key domestic target markets: 
 

• Regional Queensland  
(from outside Brisbane) 

• Brisbane and Gold Coast 
• Sydney 
• Country New South Wales 
• Melbourne 
• Country Victoria  
• Brisbane 

YEAR END DEC08 

ALL VISITORS 

Visitors Visitors Nights Average length of 
stay / days 

International 756,404  6,365,643  8.41 

Domestic  1,496,000  7,273,000  4.86 

Tropical North Queensland is a global leader in iconic tourism, attracting over 2.25 million visitors 
and $2 billion each year.  Tropical North Queensland is Australia's most-popular destination for 
international holiday visitors after Sydney.  Everyday more than 650 day tours take visitors to the 
Great Barrier Reef,  World Heritage Rainforest, the Outback, the Hinterland and the Coast for 

extraordinary experiences; the industry provides employment to more than 26,000 
local people. TNQ is 

Australia’s most 
popular destination for 

international holiday 

visitors after Sydney  

“ 
” INTERNATIONAL VISITORS 

  

INTERNATIONAL 
HOLIDAY VISITORS 

  Visitors Visitor 
Nights 

Visitors Visitor 
Nights 

EASTERN MARKETS 

Japan 163,348 819,934 154,643 693,666 

China 29,211 74,077 26,792 69,091 

Hong Kong  12,909 62,282 11,785 51,223 

India 12,105 65,761 10,116 32,072 

Korea  8,957 208,986 7,916 106,058 

Singapore 2,899 15,281 2,266 12,987 

WESTERN MARKETS 

UK 130,856 1,296,298 124,602 1,004,206 

North America 115,797 828,092 105,276 619,893 

Germany 50,151 506,875 48,125 470,344 

New Zealand  42,575 478,469 32,262 345,978 

Scandinavia 22,555 220,517 21,474 177,536 

France 
19,150 238,558 17,493 188,352 

Italy 
16,312 138,926 15,267 113,039 

Netherlands 
16,453 171,310 15,475 148,700 

Switzerland  
10,757 126,880 10,500 76,397 

DOMESTIC  VISITORS DOMESTIC 
 HOLIDAY 
  VISITORS 

  Visitors Visitor 
Nights 

Visitors Visitor 
Nights 

INTERSTATE 
Sydney  138,000 748,000 112,000 616,000 
Other NSW 57,000 537,000 38,000 266,000 
Melbourne 128,000 914,000 105,000 767,000 
Other VIC 58,000 474,000 44,000 384,000 
Other Interstate 111,000 947,000 58,000 472,000 
INTRASTATE 
Brisbane 172,000 753,000 57,000 316,000 
Tropical North 
Queensland 444,000 894,000 249,000 496,000 
Other QLD 388,000 2,007,000 169,000 849,000 



 

 

To capitalise on market segmentation, target the segment best suited to your business and leverage 
the opportunities generated by TQ & TTNQ to connect with your customers.  

For further information on segmentation visit www.tq.com.au 

DOMESTIC MARKET SEGMENTATION 
The domestic tourism market is increasingly competitive as consumers become more savvy and saturated 
by the volumes of choice and information available to them.   

TTNQ recognise that grasping the competitive edge in this market and increasing the region’s domestic 
visitor numbers necessitates a fresh, dynamic marketing approach.  

In conjunction with Tourism Queensland, we are now using psychographic segmentation based on 
consumer value perceptions, behaviours and decision making styles instead of traditional demographic 
and geographic segmentation to identify key groups within the domestic market to target a tailored mix 
of marketing activities.     

Now that we understand the genuine holiday needs, motivations and decision making styles of our 
consumers, we can tailor our communication specifically  to them to offer a selection of attractive 
experiences.   

TTNQ will target three key domestic market segments.  In order of priority they are: 

1. Social Fun-seekers 
(interstate) - The 
essence of their 
holiday is having a fun 
time.  While their 
activities are varied, sharing holiday experiences with friends and other holidaymakers is the key to 
this market. 

2. Active Explorers 
(interstate) - Holidays are 
about pushing boundaries 
through challenging 
themselves via physical 

activity.  They enjoy the company of others, but their focus is on exploring the extremes of their  
physical environment and testing themselves.  Holidays are about feeling alive.  
 

3. Connectors (intrastate) - 
They see holidays as a 
chance to connect with the 
people they care most about.  
They will often compromise 
their own preferences in terms of activities to ensure everyone has a good time.   
To connectors, holidays celebrate what is real and what’s important.   

 



TTNQ works closely with our members and 
partners to enhance the region’s ability to 
attract visitors from across Australia and around 
the world. 

Consequently, TTNQ has developed a series of 
development strategies aimed at promoting 
Indigenous Tourism, Drive Tourism - including 
the highly successful ‘Great Tropical Drive’ 
initiative - and a range of specific and niche 
segments such as: 

→ Weddings and romance 

→ Bird watching 

→ Dive 

→ Youth and adventure 
→ Families 

→ Sports tourism 

→ Health and Well being 

→ Cruise ships 

→ Education 

→ Indigenous 
 

TNQ tourism operators are world leaders in 
environmental sustainability and offer tours that 
protect the natural environment.   

A key focus for the region is raising the profile 
of and encouraging more sustainable tourism 
development.   TTNQ’s environmental strategy 
is the Planet Safe Partnership (PSP).  PSP uses 
flexible assessment criteria to recognise TNQ 
products and businesses who achieve 
excellence in environmental sustainability.  
Visitors can also become involved in the 
program to help protect our planet.  

DESTINATION DEVELOPMENT  

To be the world’s best TROPICAL holiday 
destination and a must do Australian 
experience 

OUR VISION  

TNQ Fact…  

TNQ has three World Heritage-listed sites 

&  

97% of land in TNQ is under protection.  

Tourism Tropical North Queensland work collaboratively with our valued industry partners: Tourism 
Queensland, Tourism Australia, Cairns Airport, Qantas, Jetstar, Virgin Blue, Cathay Pacific, Continental 
Airlines as well as overseas and domestic wholesalers, retail agents and electronic booking channels. 



 

 

TTNQ proudly operates the Cairns and Tropical 
North Queensland Visitor Information Centre 
(VIC); the only accredited VIC in Cairns.   
 
Located on the Esplanade in the heart of Cairns 
city, our professional, knowledgeable VIC staff and 
volunteers exclusively promote TTNQ member 
products to current and potential visitors.    
 
This year alone we have assisted over 80,000 
walk-in visitors to attain unforgettable TNQ 
experiences by helping them choose and book 
accommodation, tours and activities   Further to 
these walk-in visitors, this year the VIC has 
responded to approximately 20,000 enquiries and 
requests for information from potential visitors via 
mail, telephone, internet and email.   
 
TTNQ, in conjunction with Cairns Airport, also 
operates and trains volunteers for the Tropical 
Airport Ambassador Program.  Our specially 
trained volunteers answer questions, give 
directions and welcome visitors to the region.  In 
addition to this service, VIC volunteers also offer a 
meet and greet service at the Cairns cruise ship 
terminal. 
  
Open from 8:30am - 6:30pm seven days a week, 
the TTNQ VIC offers members  
attractively low sales commission rates and in 
2007/2008 achieved gross sales of $1,709,002. 
 
Your business can interact with all the visitors our 
VIC reaches by becoming a member of TTNQ. 

CENTRES DISPLAYING THE YELLOW & 
BLUE ITALIC i SYMBOL HAVE MET 

STRINGENT INDUSTRY STANDARDS.  
THEY ARE RECOGNISED AS PROVIDING 

EXCEPTIONAL SERVICE AND ADVICE. 

Cairns’ only accredited Visitor Information 
Centre, open 8:30am—6:30pm 7days a week. 
51 The Esplanade Cairns 

Friendly Tropical Airport Ambassadors welcome  
Chinese New Year visitors as they arrive into Cairns. 

VISITOR INFORMATION CENTRE TTNQ’S VISITOR 
INFORMATION  

CENTRE IS THE ONLY 
ACCREDITED 

CENTRE IN CAIRNS  

“ 
” 



 

 

DIGITAL PUBLICATIONS 

ttnq.com 
Our corporate website is a useful and 
dynamic resource built to add value to 
your TTNQ membership.  This site gives 
members access to: 

⇒ Members’ Area: the latest 
presentations, research, media 
releases and statistics including 
information on TTNQ famil 
processes. 

⇒ TTNQ Image Library : an extensive 
easy-to-search library of high-res 
images for instant download.  

⇒ Trade Resource Centre : resources, 
photos, maps, guidebooks, and other information about 
current (and past) trade missions, roadshows and famils in 
which  TTNQ participate. 

⇒ Manage your membership : update your company details. 
⇒ Feedback Forms :  We encourage your feedback and 

suggestions for improvement.  
⇒ TTNQ Brand Toolbox: official brand elements of Tropical North Queensland.  

Logos, fonts, advertising templates and usage guidelines for you to apply to your 
publications and collateral. 

tropicalaustralia.com.au 
www.tropicalaustralia.com.au is a rich, motivational and 
dynamic consumer resource about Tropical North 
Queensland.   

Incorporating inspirational, lifestyle specific content, social 
media, and a range of interactive technologies such as 
web cams, and iPhone applications, our site encourages 
and facilitates development of relationships between 
consumers and the region,  inspiring them to experience 
Tropical North Queensland.  

There’s never been a better time to get 
on board with TTNQ.  Increase the 
reach of our region, and your product, 
by sharing our digital marketing activities.   



 

 

CAIRNS & REGION CONVENTION BUREAU 

Meeting & Incentive  
Planners’ Guide 

The Cairns & Region Convention 
Bureau’s Meeting and Incentive Planner’s 
Guide is TNQ’s official business tourism 
publication. 

With a carefully targeted international 
distribution and two year life span, the 
CRCB Meeting and Incentive Planners’ 
Guide is highly regarded in the industry as 
a ‘must have’ resource for meeting, 
incentive, convention, exhibition and 
special event planners seeking information 
about our region.   

Members who advertise in the Meeting 
and Incentive Planner’s Guide will also be 
featured on the CRCB website 
www.cairnsconventionbureau.com to 
reach MICE planners from around the 
globe 24 hours a day, 7 days a week. 

Business events generate the highest daily revenue of all Australian tourism industry sectors, and 
the flow-on effect of business tourism has injected over $330 million into the Tropical North 
Queensland economy since 2007.  

Is your business getting enough exposure to this highly lucrative market? 

Cairns & Region Convention Bureau (CRCB) works to promote Cairns and the Great Barrier 
Reef Region as a premier, world class destination for business and events tourism by providing 
complimentary, unbiased advice and assistance to planners considering the destination for 
meetings, conferences, incentives and events.   



 

 

MEMBERSHIP OF TTNQ 
All businesses in Tropical North Queensland are 
affected by the tides of tourism and as such, have a 
vested interest in contributing to the progress, 
sustainability and longevity of an industry that 
generates over $2 billion annually and 26,000 jobs 
across our region.   
 
We invite you to come aboard and show your 
support for our region’s most prominent industry 
and largest economic driver by becoming a member 
of TTNQ.   
 
Your affordable annual membership fee will be used 
by our professional team to promote  
Tropical North Queensland, and therefore your 
business, domestically and in key international 
markets around the globe.   

Becoming a member of TTNQ will also ensure 
you’re kept up-to-date with the latest industry news 
and knowledge, as well as provide you with a sense 
of personal pride that comes from knowing you 
have taken action to sustain and grow our region so 
it (and your business) can continue to thrive into 
the future.   

Membership with TTNQ is similar to 
membership with a gym -  the harder and 
more pro-actively you work with your 
TTNQ membership, the greater results 
and benefits you will enjoy.  
 

Maintaining active involvement with our 
team will ensure you receive the greatest 
value from your membership.  
 

TTNQ membership is tax deductible and 
our membership periods coincide with 
the financial year, 1 July—30 June.  **For 

specific membership levels and returns see pages 10-13. 

OUR MEMBERS 
SAY... 

As a very small business we were uncertain 
about the value of joining TTNQ. Since joining 
last year we have been most impressed – the 
staff are all very proactive and very 
approachable.  We have access to a niche 
markets (in our case, bird watching) specialist, 
and have been working closely with TTNQ 
along these lines.  Access to workshops, 
networking funct ions and product 
presentations are all very useful. We believe it 
is money well spent’ 

Trish & Andrew Forsyth, Red Mill House 

Membership with TTNQ is paramount for 
my business since starting in 2004.  The 
benefits and dedication of TTNQ is crucial to 
the success of Adventure North and The 
Bama Way Aboriginal Journeys.  Working 
with TTNQ has assisted us entering markets 
that we could not financially do on our own.  

Maryanne Jacques, Adventure North  

Skyrail Rainforest Cableway is a long standing Platinum member of Tourism Tropical North Queensland.  
TTNQ’s primary role of facilitating strong branding and coordinating sales activity across all source and 
developing markets, is important to all TNQ tourism operators. They also fulfil important roles in areas that 
operators could not achieve individually, such as the collation and distribution of market research and visitation 
statistics, which is critical to planning and benchmarking, and acting as a consolidated TNQ industry voice in 
representation to governments, airlines and major business partners. Skyrail values its TTNQ membership. 



 

 

MISCELLANEOUS      

Receipt of all TTNQ communications to keep you abreast of what is 
happening within the local tourism industry ü ü ü ü ü 

Invitation to attend member only networking functions  ü ü ü ü ü 
Invitation to attend member only corporate seminars (education, law & 
finance topics) ü ü ü ü ü 

Invitation to attend specialised training seminars (export & IT topics) ü ü ü ü ü 
Eligibility to participate in collaborative marketing activities following 
from training seminars (export & IT topics)   ü ü ü ü 

Invitation to attend TTNQ member induction – strongly encouraged  ü ü ü ü ü 
Membership certificate and sticker for display to show your support to 
the tourism industry 

ü ü ü ü ü 

Use of TTNQ supporter/member .jpg logo for print or web collateral ü ü ü ü ü 
Eligibility to participate in Planet Safe Partnership program ü ü ü ü ü 
Eligibility to participate in EMDG or collaborative marketing activities as 
part of Planet Safe Partnership    ü ü ü ü 

Eligibility to enter the TNQ tourism awards *   ü ü ü ü 
Work with TTNQ as a supplier of services earning direct income from 
TTNQ   ü ü ü ü 

Business referrals via corporate office ü ü ü ü ü 
Eligible to nominate for board director position   ü ü ü ü 
Opportunity to negotiate a specialised a corporate seminar partnership      ü ü ü 
Opportunity to bid to host a TTNQ networking function *     ü ü ü 
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MEMBERSHIP STRUCTURE 2009/10 

* indicates additional costs  

As a tiered membership organisation, TTNQ offers five fantastic differing levels of membership; Supporter 
of Tourism, Bronze, Silver, Gold and Platinum, see below and pages 11, 12 and 13 for detailed information 
to find the best level of membership suited to your business.  TTNQ is committed to ensuring you join at 
the right level, if you are unsure or would like to discuss which level is best for you, please contact: 

Emily Beresford, Membership Development Manager: (07) 4015 1208 or emily.beresford@tnq.org.au 



 

 

VISITOR INFORMATION CENTRE      

No. of products/brochures/listings   1  2  3  5  

Display your brochure in the VIC   ü ü ü ü 
Reservations and referrals of your product   ü ü ü ü 
Website listing and sales via consumer website – product must be 
ATDW (Australian Tourism Data Warehouse) compliant   ü ü ü ü 

Opportunities to participate in online consumer campaigns *   ü ü ü ü 
Conduct a product presentations to VIC staff and volunteers    ü ü ü ü 
Opportunity to advertise your product in regional consumer brochure *   ü ü ü ü 
Opportunity to work with VIC on cruise ship initiatives    ü ü ü ü 
Product display space in VIC *   ü ü ü ü 
Customised annual promotional schedule in VIC *   ü ü ü ü 
Additional product brochures displayed in VIC including sales = $350 
per brochure (inc gst) ü ü ü ü ü 

Conference and group bookings     ü ü ü 
Annual promotional schedule in VIC – confirmed with VIC Manager 

Product of the week – displayed on whiteboard at entrance to the VIC 

DVD to be played in VIC – yearly schedule 

Priority brochure display – each member may chose where the bro-
chure is displayed each year on the applicable brochure rack 

Priority advertisement VIC consumer brochure – (buy In) 

Opportunity to have in VIC representation in-conjunction with in VIC 
displays on cruise ship days to increase sales conversion 

  

      

ü ü 
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DIGITAL / ONLINE      

No. of products 1  1  2  3  5  

Basic web listing on corporate website under membership level/
alphabetically including link to your website 

ü ü ü ü ü 

Listed on corporate website as preferred supplier/contractor to TNQ 
tourism industry including link to your website – specifically for non 
traditional tourism operators, ie professional services  

ü ü ü ü ü 

Use of the TTNQ branding toolbox ü ü ü ü ü 

Subsidised ATDW (Australian Tourism Data Warehouse) listing * ü ü ü ü ü 

Access to research data, reports to industry, past TTNQ presentations, 
marketing calendar, trade resources centre and more via your corpo-
rate website log in 

  ü ü ü ü 

Use of image library   ü ü ü ü 

Opportunity to participate in innovative digital technologies *   ü ü ü ü 

Advertise your special industry offers available to industry/members on 
the TTNQ corporate website 

ü ü ü ü ü 
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LEISURE MARKETING 

 **note: ranking applies to all things being equal** 

     

No. of individual products   1  2  3  5  

Tactical trade campaign opportunities *   4th 3rd 2nd 1st 

Domestic and international visiting media familiarisations *    4th 3rd 2nd 1st 

Domestic and international visiting trade familiarisations *    4th 3rd 2nd 1st 

Domestic and international sales missions and road show opportuni-
ties * 

  4th 3rd 2nd 1st 

Domestic and international trade show opportunities *   4th 3rd 2nd 1st 

Domestic and International consumer show opportunities *   ü ü ü ü 

Discounted cooperative advertising opportunities including Coroneo & 
Co and print collateral * 

  ü ü ü ü 

Opportunity to highlight new developments in international trade and 
media e-newsletter 

  ü ü ü ü 

Attend marketing forums and workshops   ü ü ü ü 

Specialist presentations to the TTNQ marketing team by appointment       ü ü 
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CRCB (Cairns and Region Convention Bureau) 

 **note: ranking applies to all things being equal** 

     

Opportunity to advertise your product in the CRCB Meeting Planners 
Guide and CRCB website www.cairnsconventionbureau.com * 

Note:  members who join at silver or above after the MPG has been printed, they will 
be entitled to purchase a listing on www.cairnsconventionbureau.com  - POA – special 
conditions apply * 

  ü ü ü ü 

Distribution of information (CRCB key sales collateral) at sales mis-
sions, and tradeshows domestically and internationally 

    ü ü ü 

Sales referrals, direct and indirect     ü ü ü 

Invitation to participate in destination bid documents     ü ü ü 

Opportunity to participate in business events and trade shows, eg Sell 
TNQ, AIME * 

    3rd 2nd 1st 

Opportunity to highlight new developments in the CRCB e-newsletter 
Bureau Brief – distributed quarterly 

    ü ü ü 

Bureau Meetings keep you informed about business tourism activities      ü ü ü 

Opportunity to meet qualified meeting and event planners in our re-
gion 

    3rd 2nd 1st 

Opportunity to participate in business events member workshops and 
networking functions  

    ü ü ü 

Promotional Materials developed by CRCB are available for loan or 
purchase 

    ü ü ü 

Domestic and international sales familiarisations, pre and post *     3rd 2nd 1st 

Site inspections      ü ü ü 

Access to CRCB team by appointment     ü ü ü 

Audited data on business tourism statistics for TNQ region available   ü ü ü ü 
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MEMBERSHIP FEES      

All fees include GST $350 $875 $2,920 $8,750 $15,100 

Membership Application Fee $110 $110 $110 $110 $110 

The membership application fee is only applicable to new or lapsed membership.  Annual Membership with Tourism Tropical 
North Queensland (TTNQ) covers the financial year, 1 July to 30 June. To enable a smooth membership application process, 
please include the full membership and application fee payment with the application form.  New membership applications are 
then passed to the TTNQ Board of Directors for final approval. 
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AGM VOTES      

Number of votes per membership level at the AGM 0  1  3  7  12 
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EXECUTIVE OFFICE 
      

TTNQ business and marketing plan briefings – on request 1+       ü ü 

Invitations to attend VIP strategic or issue management 
briefings/meetings 

1       ü ü 

Market updates / CEO communications  1       ü ü 

Invitations to attend VIP functions, events, dinners  1         ü 

One on one briefing sessions with CEO and executive 
team – on request 

1+         ü 

One seat on the aviation strategic panel 1         ü 

Platinum members CEO forum 2         ü 
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Tourism Tropical North Queensland’s code of conduct outlines professional guidelines to ensure the 
conduct of TTNQ members will enhance Tropical North Queensland’s tourism industry and 
contribute positively to Tropical North Queensland’s community, environment and quality of life. 
 
TTNQ expects Members: 
 
1. To act professionally and with high levels of duty of care, safety and concern towards other 

TTNQ members, TTNQ staff,  customers and the TNQ community. 
 

2. To deliver with integrity, all advertised products and services, meeting all legal responsibilities. 
 

3. To comply with the laws of Australia and to ensure all contracts and terms of business are clear, 
concise and honored in full, and ensure all dealings are ethical and fair. 
 

4. To speak and act respectfully and not denigrate or slander anyone or discriminate on the basis 
of race, gender, religious belief, sexual orientation or political persuasion. 
 

5. To ensure claims in advertising and marketing a product or service are true, and never 
misleading or exaggerated and are not negative about another member’s product or service. 
 

6. To consider the interests of local communities and ensure that the impacts of their businesses 
on TNQ’s community life and environment are positive and beneficial. 
 

7. To manage their businesses effectively and efficiently, enhancing the reputation of tourism in 
TNQ and to respond and resolve customer complaints in a timely and courteous manner and 
to change businesses processes and policies when necessary. 
 

8. To operate a humane, safe, healthy and satisfying working environment for staff, customers and 
the public. 
 

9. To manage their staff/employees fairly and equitably. 
 

10. To operate their businesses guided by environmental best practice guidelines, conserving water, 
energy and the natural environment. Business operations must balance the rights of future 
generations with current economic needs, preserving and improving TNQ’s quality of life. 
 

11. To be ambassadors for tourism in TNQ and help promote community understanding of the 
importance of tourism as a vibrant contributor to TNQ’s economy and quality of life. 
 

12. To always act with the highest ethical integrity and not misuse authority or office for personal 
gain when serving on the TTNQ board or associated committees. 
 

13. Refer to company constitution, section 16 and 18 for further information relating to suspension 
or expulsion of membership. (The constitution can be located at www.ttnq.com) 

 
Please note that by signing the membership application form, you agree to abide by all conditions set 
out within the Member’s Code of Conduct. 

MEMBERS CODE OF CONDUCT 
TOURISM TROPICAL NORTH QUEENSLAND 

 



 

 

MEMBERSHIP APPLICATION 2009/2010 



 

 

PAYMENT FORM 



 

 

I’M IN, WHAT NEXT...? 
Once you have completed and lodged your membership application, it is forwarded to the Board of 
Directors for approval. The membership department will be in touch with you to advise the 
outcome of your application. 

Upon approval, you will receive a welcome letter, membership sticker and certificate.  We 
encourage you to proudly display the sticker and certificate at your business to show everyone you 
support  our region’s most  prominent industry and largest economic driver.  You will also receive 
log-in details for the TTNQ Corporate Website (bronze and above members) enabling access to 
our exclusive members area containing brand and advertising templates, reports, research 
documents and much more.  You can also add additional contacts to your company listing, enabling 
them to automatically receive TTNQ communications.   

You will be invited to a TTNQ Member Induction Seminar. We strongly recommended you attend 
this  seminar to gain a holistic understanding of  the  our organisation’s operation and how you can 
maximise your involvement with us to gain the greatest possible value from your membership.   

As a member of TTNQ, you can now have your product brochures on display in our Visitor 
Information Centre (VIC) and on our website, www.tropicalaustralia.com.au.  Further, you are also 
are entitled to deliver a product training presentation to VIC staff and volunteers.  To arrange a time, 
to drop off your brochures and/or set a date to deliver your product training presentation, contact 
the VIC on (07) 4051 3588 (bronze and above members). 

During this time, we invite you to consider what famil inclusions your business could offer, and host 
our marketing team for an on-site inspection. On-site inspections allow our team to experience your 
product first hand, ensuring we can promote your product/company to our full capabilities. 

If you require any further information, please contact the Membership Development Manager, Emily 
Beresford on (07) 4015 1208 or emily.beresford@tnq.org.au 

© 2009 


